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Orderly Fashion: Looking
Inside Luxury Baskets
Introducing Luxury

In a world where consumer trends shift rapidly and economic
uncertainties prevail, the luxury industry stands out for its exclusivity
and resilience. Defined not just by price but by superior quality,
impeccable craftsmanship and a storied heritage, luxury products
can foster a unique emotional connection with consumers. From
haute couture fashion houses to iconic watchmakers and luxury
automakers, this sector not only captures the imagination of
consumers but also provides unique insights into global wealth
distribution. The S&P Global Luxury Indices were launched to track
the performance of companies engaged in the production,
distribution or provision of luxury goods and services, offering a
gauge of the sector’s performance.

A defining characteristic of luxury goods is their price inelasticity,
which has often facilitated higher operating margins. Over the past
decade, the average operating margin for luxury goods companies
has been around 18%, compared to 12% for the broader consumer
discretionary sector.! Against a backdrop of rising inflation—global
figures ranged from 3.3% to 8.7% between 2019 and 2023—around
80% of the luxury sector’s growth over this period was driven by price
increases rather than volume gains.? This reflects not only the high
perceived value and exclusivity of luxury products but also the
sector’s ability to maintain demand even in the face of price
increases.

" Source: S&P Dow Jones Indices LLC, FactSet. Data as of Dec. 31, 2025. Average operating margins calculated using the constituents of
the S&P Global Luxury Index and the S&P Global BMI Consumer Discretionary (Sector).

2 “The State of Luxury: How to navigate a slowdown.” McKinsey. Jan. 13, 2025.
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Market Landscape

The global luxury market has experienced consistent growth over the past several years and is
projected to continue its upward trajectory. Between 2019 and 2023, the sector achieved a 5%
compound annual growth rate (CAGR).?2 While the industry has faced slowdowns in recent
years due to macroeconomic headwinds, it is still expected to expand from USD 344.32 billion
in 2026 to USD 516.48 billion by 2035, representing a CAGR of 4.7%.3

The market is still expanding, though growth has moderated. This continued growth is driven
by rising global wealth and evolving consumer preferences. Wealth is increasing steadily, with
total global wealth having increased at a CAGR of 3.4% since 2000.# Meanwhile, the global
number of high-net-worth individuals (HNWIs)>—the primary consumers of luxury goods—
surged from 14.65 million in 2014 to 23.42 million in 2024.%

Consumer preferences are also evolving beyond products and toward luxury experiences,
including luxury tourism, hospitality and fine dining.” Digitalization has transformed
engagement, with 75% of global luxury transactions influenced by online channels and 20% to
25% of purchases digitally enabled.® Brands like Gucci and Burberry are leveraging virtual
showrooms and innovative social media campaigns to craft compelling digital narratives,
maintaining their mystique while embracing modern engagement strategies.® To meet growing
consumer demand for transparency and authenticity, luxury companies are also adopting new
technologies such as blockchain and authentication for traceability, anti-counterfeiting and
digital personalization—helping them stay competitive. Furthermore, younger generations will
likely drive growth in the coming years, with Generation Z projected to account for 40% of
luxury purchases by 2035, up from 4% today,’ reinforcing the need for brands to deliver more
meaningful, personalized and differentiated customer services.®

The luxury sector also confronts challenges stemming from economic uncertainty and evolving
customer preferences. Although HNWI numbers continue to grow, we are seeing a bifurcation
in behavior. Ultra-wealthy clients remain price-insensitive, with the top 0.1% accounting for

3 “Luxury Market Size, Share, Growth, and Industry Analysis, By Type (Hotels and Exclusive Vacations, Food and Wine, Furniture, Perfumes
and Cosmetics, Watches and Jewelry, Apparel & Accessories), By Application (Personal Luxury & Experiential Luxury), and Regional
Insights and Forecast From 2026 To 2035.” Business Research Insights. Jan. 12, 2026.

4 “Global Wealth Report 2025: Wealth growth accelerated in 2024.” UBS Global. June 18, 2025.

5

HNWIs are people with wealth exceeding USD 1 million.
8 “Number of HNWIs by region 2010-2024.” Statista. Nov 28, 2025.

7 “True Luxury Global Consumer Insights Summary of the BCG-Altagamma 2025 Study.” Boston Consulting Group. July 2025.

8 D'Arpizio, Claudia, Federica Levato, Filippo Prete and Joélle de Montgolfier. “Eight Themes That Are Rewriting the Future of Luxury
Goods.” Bain & Company. February 2020.

% “How Digital-First Luxury Is Redefining Fashion's Most Exclusive Brands.” Fashion Post Magazine. Feb. 4, 2025.

© D'Arpizio, Claudia, Federica Levato, Andrea Steiner and Joélle de Montgolfier. “Luxury in Transition: Securing Future Growth.” Bain &
Company. January 2025.
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37% of total luxury spending; this demographic is willing to pay for premium goods. However,
mid-tier affluent buyers are becoming more price-conscious, delaying purchases, trading down
to more affordable premium brands or opting for pre-owned luxury goods.® Generation Z's
preferences are also evolving—they report lower customer satisfaction than Millennials,
prioritize cost-effective purchases and increasingly favor secondhand platforms.® Luxury
margins have historically hovered around 20%, except during exceptional events such as the
Global Financial Crisis and COVID-19. However, in recent years, margins have been
challenged, trending downward, with increased discounting activity a symptom of underlying
pressures.!

S&P Global Luxury Indices

The S&P Global Luxury Indices were launched to measure the performance of companies
engaged in the production, distribution or provision of luxury goods and services (see Exhibit
1). The series currently includes two indices: the S&P Global Luxury Index and the S&P
Europe Luxury 35/20 Capped Index.

Exhibit 1: Luxury Goods & Services Reflected by the S&P Global Luxury Indices

2 Luxury, Fashion & 70\, Hospitality, Leisure & -
&r’ Personal Goods % Entertainment @—%o GULEIERGD

— Designer Fashion
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— Watches — Luxury Yachts & Boats Cars, Luxury SUVs
— Leather Goods — Sauna & Spa

A
{?} Home & Living E Retail T Food & Beverage

— Luxury E-commerce

— Brand Management &
Distribution Company

— Circular Luxury/Resale

— Home Furnishings & Interior
Design
— Luxury Real Estate

— Spirits, Beer and Wines

Source: S&P Dow Jones Indices LLC. Data as of January 2026. Chart is provided for illustrative purposes.

Over the back-tested 10-year period, both the S&P Global Luxury Index and S&P Europe
Luxury 35/20 Capped Index outperformed the S&P Global BMI Consumer Discretionary
(Sector) (see Exhibit 2). This can be attributed to the strong brand equity, pricing power and
resilient demand that leading luxury companies tend to command, which have enabled them to
sustain higher margins and consistent growth even during periods of market volatility. Notably,
during the COVID-19 pandemic, while many industries faced significant challenges, the luxury

" “Luxury discounting on the rise as years of price increases bite.” Financial Times. Jan. 2, 2026.
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segment rebounded more quickly than the broader Consumer Discretionary sector, reaching
new peaks by the end of 2021.

Exhibit 2: Performance of the S&P Global Luxury Index and S&P Europe Luxury 35/20

Capped Index versus the S&P Global BMI Consumer Discretionary (Sector)
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Source: S&P Dow Jones Indices LLC. Data from Dec. 31, 2015, to Dec. 31, 2025. The S&P Europe Luxury 35/20 Capped Index was
launched Nov. 25, 2024. All data prior to such date is back-tested hypothetical data. Indices were rebased to 1,000 on Dec. 31, 2015. Past
performance is no guarantee of future results. Chart is provided for illustrative purposes and reflects hypothetical historical performance.

Please see the Performance Disclosure at the end of this document for more information regarding the inherent limitations associated with
back-tested performance.

The luxury industry in Europe is characterized by a concentration of market power among a

handful of mega-cap conglomerates (see Exhibit 3 for an example), whose history and vision
have shaped the global luxury landscape.

Exhibit 3: Associated Brands of Richemont

. . . Vacheron
Cartier Piaget Baume & Mercier Montblanc c tanti
Jewelry Watches Watches Accessories 2Ry

Watches
Panerai Van Cleef & Arpels Jaeger-LeCoultre IWC Schaffhausen Dunhill
Watches Jewelry Watches Watches Fashion

A. Lange & Séhne Roger Dubuis Bucellati Delvaux Alaia
Watches Watches Jewelry Leather Goods Fashion

Source: List of Brands Owned by Richemont 2026 - Complete Brand Family. Data as of January 2026. Chart is provided for illustrative
purposes.
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This dominance—backed by a strong focus on core luxury segments—is reflected in the S&P
Global Luxury Index and S&P Europe Luxury 35/20 Capped Index. For example, the “Big
Three,” comprising LVMH, Richemont and Hermés, collectively accounted for 26.8% and
62.0% of the index weight, respectively (see Exhibit 4) at the end of 2025. A key feature of
these indices is that constituents are weighted and capped'? based on each company’s
exposure to the luxury theme, using multiple factors, including revenue derived from luxury
activities and public brand perception.

Exhibit 4: Top Constituents

S&P Global Luxury Index S&P Europe Luxury 35/20 Capped Index

Company Index Weight (%) Company Index Weight (%)
LVMH-Moet Vuitton 10 | LVMH-Moet Vuitton 30
Compagnie Financiere 9 Compagnie Financiere 18
Richemont SA Richemont SA

Hermes Intl 7 | Hermes Intl 14
Ferrari NV 5 | L'Oreal 8
Tesla, Inc 5 | Ferrari NV 7

Source: S&P Dow Jones Indices LLC. Data as of Dec. 31, 2025. Table is provided for illustrative purposes.

Conclusion

Structural tailwinds—rising global wealth, evolving consumer preferences and digital
transformation—continue to shape and set the luxury sector apart from the broader Consumer
Discretionary market, even amid recent headwinds. The S&P Global Luxury Index and S&P
Europe Luxury 35/20 Capped Index reflect these dynamics by providing targeted benchmarks
for the world’s leading luxury companies, offering a benchmark to assess performance and
understand the forces defining the nature and future of luxury spending.

2 Constituents in both indices are weighted based on float-adjusted market capitalization (FMC) and luxury exposure. Only constituents of
the S&P Global Luxury Index are capped according to their level of luxury exposure. For more information, please refer to the S&P Global
Luxury Indices Methodology.
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Performance Disclosure/Back-Tested Data

The S&P Europe Luxury 35/20 Capped Index was launched November 25, 2024. All information presented prior to an index’s Launch Date is
hypothetical (back-tested), not actual performance, and is based on the index methodology in effect on the index launch date. However, when
creating back-tested history for periods of market anomalies or other periods that do not reflect the general current market environment, index
methodology rules may be relaxed to capture a large enough universe of securities to simulate the target market the index is designed to
measure or strategy the index is designed to capture. For example, market capitalization and liquidity thresholds may be reduced. In addition,
forks have not been factored into the back-test data with respect to the S&P Cryptocurrency Indices. For the S&P Cryptocurrency Top 5 & 10
Equal Weight Indices, the custody element of the methodology was not considered; the back-test history is based on the index constituents
that meet the custody element as of the Launch Date. Also, the treatment of corporate actions in back-tested performance may differ from
treatment for live indices due to limitations in replicating index management decisions. Complete index methodology details are available at
www.spglobal.com/spdji. Back-tested performance reflects application of an index methodology and selection of index constituents with the
benefit of hindsight and knowledge of factors that may have positively affected its performance, cannot account for all financial risk that may
affect results and may be considered to reflect survivor/look ahead bias. Actual returns may differ significantly from, and be lower than, back-
tested returns. Past performance is not an indication or guarantee of future results.

Please refer to the methodology for the Index for more details about the index, including the manner in which it is rebalanced, the timing of
such rebalancing, criteria for additions and deletions, as well as all index calculations. Back-tested performance is for use with institutions only;
not for use with retail investors.

S&P Dow Jones Indices defines various dates to assist our clients in providing transparency. The First Value Date is the first day for which
there is a calculated value (either live or back-tested) for a given index. The Base Date is the date at which the index is set to a fixed value for
calculation purposes. The Launch Date designates the date when the values of an index are first considered live: index values provided for
any date or time period prior to the index’s Launch Date are considered back-tested. S&P Dow Jones Indices defines the Launch Date as the
date by which the values of an index are known to have been released to the public, for example via the company’s public website or its data
feed to external parties. For Dow Jones-branded indices introduced prior to May 31, 2013, the Launch Date (which prior to May 31, 2013, was
termed “Date of introduction”) is set at a date upon which no further changes were permitted to be made to the index methodology, but that
may have been prior to the Index’s public release date.

Typically, when S&P DJI creates back-tested index data, S&P DJI uses actual historical constituent-level data (e.g., historical price, market
capitalization, and corporate action data) in its calculations. As ESG investing is still in early stages of development, certain datapoints used to
calculate S&P DJI's ESG indices may not be available for the entire desired period of back-tested history. The same data availability issue
could be true for other indices as well. In cases when actual data is not available for all relevant historical periods, S&P DJI may employ a
process of using “Backward Data Assumption” (or pulling back) of ESG data for the calculation of back-tested historical performance.
“Backward Data Assumption” is a process that applies the earliest actual live data point available for an index constituent company to all prior
historical instances in the index performance. For example, Backward Data Assumption inherently assumes that companies currently not
involved in a specific business activity (also known as “product involvement”) were never involved historically and similarly also assumes that
companies currently involved in a specific business activity were involved historically too. The Backward Data Assumption allows the
hypothetical back-test to be extended over more historical years than would be feasible using only actual data. For more information on
“Backward Data Assumption” please refer to the FAQ. The methodology and factsheets of any index that employs backward assumption in the
back-tested history will explicitly state so. The methodology will include an Appendix with a table setting forth the specific data points and
relevant time period for which backward projected data was used.

Index returns shown do not represent the results of actual trading of investable assets/securities. S&P Dow Jones Indices maintains the index
and calculates the index levels and performance shown or discussed but does not manage actual assets. Index returns do not reflect payment
of any sales charges or fees an investor may pay to purchase the securities underlying the Index or investment funds that are intended to
track the performance of the Index. The imposition of these fees and charges would cause actual and back-tested performance of the
securities/fund to be lower than the Index performance shown. As a simple example, if an index returned 10% on a US $100,000 investment
for a 12-month period (or US $10,000) and an actual asset-based fee of 1.5% was imposed at the end of the period on the investment plus
accrued interest (or US $1,650), the net return would be 8.35% (or US $8,350) for the year. Over a three-year period, an annual 1.5% fee
taken at year end with an assumed 10% return per year would result in a cumulative gross return of 33.10%, a total fee of US $5,375, and a
cumulative net return of 27.2% (or US $27,200).
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General Disclaimer

© 2026 S&P Dow Jones Indices. All rights reserved. S&P, S&P 500, SPX, SPY, The 500, US500 , US 30, S&P 100, S&P COMPOSITE 1500,
S&P 400, S&P MIDCAP 400, S&P 600, S&P SMALLCAP 600, S&P GIVI, GLOBAL TITANS, DIVIDEND ARISTOCRATS, DIVIDEND
MONARCHS, BUYBACK ARISTOCRATS, SELECT SECTOR, S&P MAESTRO, S&P PRISM, S&P STRIDE, GICS, SPIVA, SPDR,
INDEXOLOGY, iTraxx, iBoxx, ABX, ADBI, CDX, CMBX, LCDX, MBX, MCDX, PRIMEX, TABX, HHPI, IRXX, I-SYND, SOVX, CRITS, CRITR
are registered trademarks of S&P Global, Inc. (“S&P Global”) or its affiliates. DOW JONES, DJIA, THE DOW and DOW JONES INDUSTRIAL
AVERAGE are trademarks of Dow Jones Trademark Holdings LLC (“Dow Jones”). These trademarks together with others have been licensed
to S&P Dow Jones Indices LLC. Redistribution or reproduction in whole or in part are prohibited without written permission of S&P Dow Jones
Indices LLC. This document does not constitute an offer of services in jurisdictions where S&P Dow Jones Indices LLC, S&P Global, Dow
Jones or their respective affiliates (collectively “S&P Dow Jones Indices”) do not have the necessary licenses. Except for certain custom index
calculation services, all information provided by S&P Dow Jones Indices is impersonal and not tailored to the needs of any person, entity or
group of persons. S&P Dow Jones Indices receives compensation in connection with licensing its indices to third parties and providing custom
calculation services. Past performance of an index is not an indication or guarantee of future results.

It is not possible to invest directly in an index. Exposure to an asset class represented by an index may be available through investable
instruments based on that index. S&P Dow Jones Indices does not sponsor, endorse, sell, promote or manage any investment fund or other
investment vehicle that is offered by third parties and that seeks to provide an investment return based on the performance of any index. S&P
Dow Jones Indices makes no assurance that investment products based on the index will accurately track index performance or provide
positive investment returns. Index performance does not reflect trading costs, management fees or expenses. S&P Dow Jones Indices makes
no representation regarding the advisability of investing in any such investment fund or other investment vehicle. A decision to invest in any
such investment fund or other investment vehicle should not be made in reliance on any of the statements set forth in this document. S&P
Dow Jones Indices is not an investment adviser, commodity trading advisor, commaodity pool operator, broker dealer, fiduciary, promoter” (as
defined in the Investment Company Act of 1940, as amended), “expert” as enumerated within 15 U.S.C. § 77k(a) or tax advisor. Inclusion of a
security, commodity, crypto currency or other asset within an index is not a recommendation by S&P Dow Jones Indices to buy, sell, or hold
such security, commodity, crypto currency or other asset, nor is it considered to be investment advice or commodity trading advice.

Closing prices for S&P Dow Jones Indices’ US benchmark indices are calculated by S&P Dow Jones Indices based on the closing price of the
individual constituents of the index as set by their primary exchange. Closing prices are received by S&P Dow Jones Indices from one of its
third party vendors and verified by comparing them with prices from an alternative vendor. The vendors receive the closing price from the
primary exchanges. Real-time intraday prices are calculated similarly without a second verification

These materials have been prepared solely for informational purposes based upon information generally available to the public and from
sources believed to be reliable. No content contained in these materials (including index data, ratings, credit-related analyses and data,
research, valuations, model, software or other application or output therefrom) or any part thereof (“Content”) may be modified, reverse-
engineered, reproduced or distributed in any form or by any means, or stored in a database or retrieval system, without the prior written
permission of S&P Dow Jones Indices. The Content shall not be used for any unlawful or unauthorized purposes. S&P Dow Jones Indices and
its third-party data providers and licensors (collectively “S&P Dow Jones Indices Parties”) do not guarantee the accuracy, completeness,
timeliness or availability of the Content. S&P Dow Jones Indices Parties are not responsible for any errors or omissions, regardless of the
cause, for the results obtained from the use of the Content. THE CONTENT IS PROVIDED ON AN “AS IS” BASIS. S&P DOW JONES
INDICES PARTIES DISCLAIM ANY AND ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED TO, ANY
WARRANTIES OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR USE, FREEDOM FROM BUGS, SOFTWARE
ERRORS OR DEFECTS, THAT THE CONTENT’'S FUNCTIONING WILL BE UNINTERRUPTED OR THAT THE CONTENT WILL OPERATE
WITH ANY SOFTWARE OR HARDWARE CONFIGURATION. In no event shall S&P Dow Jones Indices Parties be liable to any party for any
direct, indirect, incidental, exemplary, compensatory, punitive, special or consequential damages, costs, expenses, legal fees, or losses
(including, without limitation, lost income or lost profits and opportunity costs) in connection with any use of the Content even if advised of the
possibility of such damages.

S&P Global keeps certain activities of its various divisions and business units separate from each other in order to preserve the independence
and objectivity of their respective activities. As a result, certain divisions and business units of S&P Global may have information that is not
available to other business units. S&P Global has established policies and procedures to maintain the confidentiality of certain non-public
information received in connection with each analytical process.

In addition, S&P Dow Jones Indices provides a wide range of services to, or relating to, many organizations, including issuers of securities,
investment advisers, broker-dealers, investment banks, other financial institutions and financial intermediaries, and accordingly may receive
fees or other economic benefits from those organizations, including organizations whose securities or services they may recommend, rate,
include in model portfolios, evaluate or otherwise address.

The Global Industry Classification Standard (GICS®) was developed by and is the exclusive property and a trademark of S&P and MSCI.
Neither MSCI, S&P nor any other party involved in making or compiling any GICS classifications makes any express or implied warranties or
representations with respect to such standard or classification (or the results to be obtained by the use thereof), and all such parties hereby
expressly disclaim all warranties of originality, accuracy, completeness, merchantability or fitness for a particular purpose with respect to any
of such standard or classification. Without limiting any of the foregoing, in no event shall MSCI, S&P, any of their affiliates or any third party
involved in making or compiling any GICS classifications have any liability for any direct, indirect, special, punitive, consequential or any other
damages (including lost profits) even if notified of the possibility of such damages.
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