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The Client: An Asian-based media and entertainment firm with global media assets
Users: The Investment Management Division

The media space is constantly changing, given technology disruptions, ongoing M&A activity, and
rapidly evolving consumer preferences. Understanding developments at a country and company
level is critical to support investment decisions and product development initiatives, yet staying on
top of global trends can be challenging. The Investment Management team at an Asian-based
media and entertainment firm needed to have better sector-specific information and analysis to
help validate their portfolio strategies, assess the competitive landscape, and understand potential
threats and opportunities from emerging digital trends.

Pain Points:
The Investment Management team didn’t have access to the detailed technology, media, and
telecommunications (TMT) information needed to fully understand global market dynamics and
competitor business models to support their decision making. The team also spent a great deal of
time building Excel® templates and models to evaluate the financial performance of the firm’s
existing investments and prepare reports for senior management. They wanted to focus on highervalue activities to help optimize their portfolio and support forward-looking decisions. The team
knew they needed to upgrade their capabilities with a comprehensive platform that could enhance
their workflow efficiency with relevant data, well-informed insights, and robust analytical tools.
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The Solution:
S&P Global Market Intelligence (“Market Intelligence”) met with the Investment Management
team to discuss a solution for its evolving media needs, which included:
•
•
•
•
•

•

Detailed insights and data for TV networks, multichannel/pay TV, film/TV
programming, and 1,000¹ plus over-the-top (OTT) service and device deployments.
Powerful screening tools to identify digital media services and providers at a
country and company level.
Daily top new stories announcing breaking developments.
Proprietary research on the business strategies of TMT firms and how these firms
are performing in different markets.
Over 80² country-level models used to size and forecast specific sectors within the
media landscape, including technologies such as mobile that are driving market
disruption.
Pre-built Excel® templates and models to free up time for core analytical work,
plus an Excel modelling team for assistance with customizing templates.

Key Benefits:
The Investment Management team saw a number of important benefits by using the Market
Intelligence platform. This included the ability to:
1.
2.
3.
4.
5.

The team knew
they needed to
upgrade their
capabilities with a
comprehensive
platform that
could enhance
their workflow
efficiency with
relevant data,
well-informed
insights, and
robust analytical
tools.

Stay on top of TMT trends around the world and potential new disruptive services
with detailed, sector-specific data and news.
Assess the size and diversity of global media services and providers at a country
level using robust screening tools, plus TMT company profiles and financials.
Evaluate potential risks before entering a market with insights on a country’s outlook
and competitor activity.
Spend more time on strategic issues and accelerate the research process by
leveraging pre-built templates and models.
Easily produce reports by drawing on Market Intelligence’s TMT news and research
to help assess peer groups, describe investment performance, and supplement team
presentations.

¹ As of 26 April 2019
² As of 26 April 2019
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These materials have been prepared solely for information purposes based upon information generally available to the public and from
sources believed to be reliable. No content (including index data, ratings, credit-related analyses and data, research, model, software or
other application or output therefrom) or any part thereof (Content) may be modified, reverse engineered, reproduced or distributed in
any form by any means, or stored in a database or retrieval system, without the prior written permission of S&P Global Market
Intelligence or its affiliates (collectively, S&P Global). The Content shall not be used for any unlawful or unauthorized purposes. S&P Global
and any third-party providers, (collectively S&P Global Parties) do not guarantee the accuracy, completeness, timeliness or availability of
the Content. S&P Global Parties are not responsible for any errors or omissions, regardless of the cause, for the results obtained from the
use of the Content. THE CONTENT IS PROVIDED ON “AS IS” BASIS. S&P GLOBAL PARTIES DISCLAIM ANY AND ALL EXPRESS OR IMPLIED
WARRANTIES, INCLUDING, BUT NOT LIMITED TO, ANY WARRANTIES OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR
USE, FREEDOM FROM BUGS, SOFTWARE ERRORS OR DEFECTS, THAT THE CONTENT’S FUNCTIONING WILL BE UNINTERRUPTED OR THAT
THE CONTENT WILL OPERATE WITH ANY SOFTWARE OR HARDWARE CONFIGURATION. In no event shall S&P Global Parties be liable to
any party for any direct, indirect, incidental, exemplary, compensatory, punitive, special or consequential damages, costs, expenses, legal
fees, or losses (including, without limitation, lost income or lost profits and opportunity costs or losses caused by negligence) in
connection with any use of the Content even if advised of the possibility of such damages.
S&P Global Market Intelligence’s opinions, quotes and credit-related and other analyses are statements of opinion as of the date they are
expressed and not statements of fact or recommendations to purchase, hold, or sell any securities or to make any investment decisions,
and do not address the suitability of any security. S&P Global Market Intelligence may provide index data. Direct investment in an index is
not possible. Exposure to an asset class represented by an index is available through investable instruments based on that index. S&P
Global Market Intelligence assumes no obligation to update the Content following publication in any form or format. The Content should
not be relied on and is not a substitute for the skill, judgment and experience of the user, its management, employees, advisors and/or
clients when making investment and other business decisions. S&P Global Market Intelligence does not act as a fiduciary or an investment
advisor except where registered as such. S&P Global keeps certain activities of its divisions separate from each other in order to preserve
the independence and objectivity of their respective activities. As a result, certain divisions of S&P Global may have information that is not
available to other S&P Global divisions. S&P Global has established policies and procedures to maintain the confidentiality of certain nonpublic information received in connection with each analytical process.
S&P Global may receive compensation for its ratings and certain analyses, normally from issuers or underwriters of securities or from
obligors. S&P Global reserves the right to disseminate its opinions and analyses. S&P Global's public ratings and analyses are made
available on its Web sites, www.standardandpoors.com (free of charge), and www.ratingsdirect.com and www.globalcreditportal.com
(subscription), and may be distributed through other means, including via S&P Global publications and third-party redistributors.
Additional information about our ratings fees is available at www.standardandpoors.com/usratingsfees.
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