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The Client: An online brokerage firm catering to the retail market in China with an
Internet-based and mobile trading application.
Users: The Product Group responsible for developing and continually enhancing the firm’s
capabilities.

This brokerage firm offers an Internet-based and mobile application for individual investors
located in China looking to trade Chinese A-shares, as well as stocks listed on U.S. and
Hong Kong exchanges. The application includes data on individual companies, technical
indicators, and global news, all available in Simplified Chinese and Traditional Chinese
scripts in addition to English.

Pain Points:
The firm’s longer-term vision is to create a state-of-the-art platform for self-directed
Chinese-speaking investors that includes information and trading capabilities for multiple
country markets. To help achieve this goal, the Product Group wanted the application to be
powered by high-quality data. In particular, there was a strong interest in upgrading the
source of data for U.S.-listed companies.

The Solution:
The S&P Market Intelligence (“Market Intelligence”) team met with the Product Group to
discuss its detailed data for U.S. public companies and to do an online demonstration to
showcase the breadth and depth of the offering. Market Intelligence’s locally-based
support team was highly knowledgeable about this data and able to quickly answer any
questions that arose. The Product Group was impressed with the offering and the level of
support they were receiving and chose Market Intelligence for its financials for U.S.
companies in the latest instance of filings, with five years of history on a rolling basis. The
implementation went smoothly. The old and new systems ran in parallel for a period of
time to check that the data was fully integrated into the client’s application and tested.

An on-the-ground
support team
played a critical
role in helping the
Product Group
quickly get up to
speed on how to
use the U.S. data.

The firm’s next strategic focus was to upgrade data coverage for the Hong Kong market to
include financials in all instances of filings for a global universe of companies, along with
additional metrics, such as industry-specific and segment details. The Product Group also
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selected Ownership information for global public companies. This included historical
equity ownership data, consisting of institutional, mutual fund, and insider/individual
owners. Portfolio performance statistics, aggregated investor classifications, and the
public float data were part of this, too.

Key Benefits:
The Product Group values three important aspects of the Market Intelligence solution:


Access to comprehensive, high-quality data. The client’s user base now has
access to the essential intelligence they need to help support their decisionmaking.



Proactive support from a locally-based team that can react quickly. Market
Intelligence’s on-the-ground team played a critical role in forging a strong
relationship with the Product Group, both pre- and post-sale.



A clear understanding of the firm’s strategic vision and its longer-term
needs. Ongoing discussions with the client keeps the Market Intelligence team up
to date on the firm’s future plans and the type of products and services that may be
needed.

An upgrade to a
set of financials
for a global
universe of
companies
quickly followed
the purchase of
U.S. data.
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These materials have been prepared solely for information purposes based upon information generally available to the public
and from sources believed to be reliable. No content (including index data, ratings, credit-related analyses and data, research,
model, software or other application or output therefrom) or any part thereof (Content) may be modified, reverse engineered,
reproduced or distributed in any form by any means, or stored in a database or retrieval system, without the prior written
permission of S&P Global Market Intelligence or its affiliates (collectively, S&P Global). The Content shall not be used for any
unlawful or unauthorized purposes. S&P Global and any third-party providers, (collectively S&P Global Parties) do not
guarantee the accuracy, completeness, timeliness or availability of the Content. S&P Global Parties are not responsible for any
errors or omissions, regardless of the cause, for the results obtained from the use of the Content. THE CONTENT IS
PROVIDED ON “AS IS” BASIS. S&P GLOBAL PARTIES DISCLAIM ANY AND ALL EXPRESS OR IMPLIED WARRANTIES,
INCLUDING, BUT NOT LIMITED TO, ANY WARRANTIES OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR
PURPOSE OR USE, FREEDOM FROM BUGS, SOFTWARE ERRORS OR DEFECTS, THAT THE CONTENT’S
FUNCTIONING WILL BE UNINTERRUPTED OR THAT THE CONTENT WILL OPERATE WITH ANY SOFTWARE OR
HARDWARE CONFIGURATION. In no event shall S&P Global Parties be liable to any party for any direct, indirect, incidental,
exemplary, compensatory, punitive, special or consequential damages, costs, expenses, legal fees, or losses (including,
without limitation, lost income or lost profits and opportunity costs or losses caused by negligence) in connection with any use
of the Content even if advised of the possibility of such damages.
S&P Global Market Intelligence’s opinions, quotes and credit-related and other analyses are statements of opinion as of the
date they are expressed and not statements of fact or recommendations to purchase, hold, or sell any securities or to make
any investment decisions, and do not address the suitability of any security. S&P Global Market Intelligence may provide index
data. Direct investment in an index is not possible. Exposure to an asset class represented by an index is available through
investable instruments based on that index. S&P Global Market Intelligence assumes no obligation to update the Content
following publication in any form or format. The Content should not be relied on and is not a substitute for the skill, judgment
and experience of the user, its management, employees, advisors and/or clients when making investment and other business
decisions. S&P Global Market Intelligence does not act as a fiduciary or an investment advisor except where registered as
such. S&P Global keeps certain activities of its divisions separate from each other in order to preserve the independence and
objectivity of their respective activities. As a result, certain divisions of S&P Global may have information that is not available to
other S&P Global divisions. S&P Global has established policies and procedures to maintain the confidentiality of certain nonpublic information received in connection with each analytical process.
S&P Global may receive compensation for its ratings and certain analyses, normally from issuers or underwriters of securities
or from obligors. S&P Global reserves the right to disseminate its opinions and analyses. S&P Global's public ratings and
analyses are made available on its Web sites, www.standardandpoors.com (free of charge), and www.ratingsdirect.com and
www.globalcreditportal.com (subscription), and may be distributed through other means, including via S&P Global publications
and third-party redistributors. Additional information about our ratings fees is available at
www.standardandpoors.com/usratingsfees.
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